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Dear Fellow Shareholders,

On behalf of the board of directors (the “Board”) of Moiselle
International Holdings Limited (the “Company”), | am pleased
to present the results of the Company and its subsidiaries (the
“Group”) for the year ended 31 March 2006.

RESULTS

The Group recorded a turnover of approximately HK$312 million
and profit for the year attributable to the shareholders of
approximately HK$79 million for the year ended 31 March 2006.
Gross margin slightly decreased to 75.8 percent, compared to
76.1 percent in last year and operating margin decreased to

24.3 percent, compared to 27.6 percent in last year.

BUSINESS REVIEW

During the fiscal year of 2006, the Group extended further its
sales network in the Greater China market. To enhance customer
loyalty, marketing activities were rolled out at more intervals
during the year to refresh and increase brand image. The Group
aims to leverage on the synergy effects by the different brands

under the Group in the highly competitive market.

After mademoiselle was first launched last year, the three brands
under the Group, MOISELLE, mademoiselle and imaroon, had
all established their sales channels in both China and Hong
Kong markets. Resources were allocated to the launch of the
new brands, mademoiselle and imaroon, in mainland China
during the year to bring brand awareness to China customers.
The Group had undergone renovation of the stores during the

year in order to upgrade the brand image of MOISELLE brand.

The Group has generated satisfactory performance on working
with the overseas brand, Walt Disney. The new product line
was well received by the customers in Hong Kong, China and

Taiwan.
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OUTLOOK

New stores of mademoiselle and imaroon are gradually opened
in China in the past few months and will be opened more in the
coming seasons. The Group continues to cultivate on the
extension of a stable sales network in the market. The investments
in the initial stage of brand building are expected to pay off in

the coming years.

In the coming year, the Group would further invest in the
production facilities and increase the production volume to
support the demand from customers and enhance supply chain
efficiency. In order to facilitate responsiveness and efficiency in
the process of providing products and services to our customers,
the management will put more resources in improving suppliers
relationship management, increasing variety of sourcing and

enhancing quality standards in supply chain.

The increase in importance of the China market to the Group’s
revenue and profit across the past few years has proven that the
Group has adopted the correct strategic direction in business
development. Despite that, the management will keep
implementing cautious measures in view of balancing the risks

and return in the market.

The Group has continued to explore business opportunities in
the regime of the licensing business and would expect to develop
possible new business directions and strategies which would

lead to strengthening of the brand equity of the Group.

APPRECIATION

On behalf of the Board, | take this opportunity to thank all our
shareholders and our fellow business partners, our management
and staff for their hard work and dedication to the Group, and
most importantly our prestigious customers for their support

during the year.

Chan Yum Kit

Chairman

Hong Kong, 14 July 2006

MOISELLE H#FEREEB R 2 7 Moiselle International Holdings Limited | 5



