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Dear Fellow Shareholders,

On behalf of the board of Directors (the “Board”) of Moiselle
International Holdings Limited (the “Company”), | am pleased
to present the results of the Company and its subsidiaries (the
“Group”) for the year ended 31 March 2005.

RESULTS

The Group recorded a turnover of approximately HK$292 million
and profit attributable to the shareholders of approximately
HK$76 million for the year ended 31 March 2005. Gross margin
increased to 76.1 percent, compared to 74.6 per cent in last
year. The inventory turnover was 44 days at the year end,

compared to 46 days at the end of last year.

BUSINESS REVIEW

During the fiscal year of 2005, the Group continued its progress
of development in the Greater China market. The extension of
franchising network and the consignment system had brought
increased turnover and increased customer base in the mainland
China. The increased brand awareness in the region contributed
to increased tourist sales in the Hong Kong market, where the

mainland tourist flow continued to grow.

With the further expansion of the brandnames of the Group,
mademoiselle was launched in the Hong Kong market during
the year. Carrying both the apparel and accessories for local
female customers, mademoiselle represents the exploration of
the accessories business by the Group and resources have been
allocated to develop and design attractive and fashionable

accessories products.

The Group had strengthened the sub-contractors partnership,
which together with the Group’s own production facilities
provided flexibility on effective product delivery and logistics.
Moreover, the Group continued to work on the brand building
and the upgrading of customer service under the extensive

competition of the marketplace.
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OUTLOOK

With the effective sales channels in the mainland China, the
Group plans to introduce the new brand, mademoiselle, into
the region and extend the product range for the customers in
the region. The increased resources allocated on the research
and development activities reflected the Group’s focus on the

products and their ultimate consumers.

Our view on the Group’s development is optimistic in the near
future. To have proper preparation to cope with increasing
competition from the market, the production facilities has been
relocated in the Shenzhen city after the year end and extended
to fulfill increased demand on quality and versatility of the

Group’s products.

The Group’s development in the mainland China was
encouraging so far. With the relaxation of governmental
regulatory restrictions on foreign investments in retail industry,
we expect to increase the pace of development in the market in

the coming years.

The Group has co-operated with the famous brand, Walt Disney,
to launch new product lines after the year end which have
generated favourable responses in the market. Together with the
licensing business to be developed in the coming year, we expect
the various marketing strategies employed would lead to
combined positive effects on the performance of the Group’s

business.

APPRECIATION

On behalf of the Board, | take this opportunity to thank all our
shareholders and our fellow business partners, our management
and staff for their hard work and dedication to the Group, and
most importantly our prestigious customers for their support

during the year.

Chan Yum Kit

Chairman

Hong Kong, 13 July 2005
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